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Learning Objectives

* To understand the key concepts in
contemporary news media (i.e.
misinformation, echo chamber) in the context
of the classroom

* To learn ways on how to discuss news
curation in class
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Some facts and figures
for context...

Taken from We Are Social and Hootsuite’s
Annual Digital Report on the Philippines
(January 2019)

Source: Digital 2019 Report - The Philippines
https://datareportal.com/reports/digital-2019-philippines
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TIME SPENT WITH MEDIA >

AVERAGE DAILY TIME SPENT CONSUMING AND INTERACTING WITH MEDIA [SURVEY BASED]

AVERAGE DAILY TIME AVERAGE DAILY TIME AVERAGE DAILY TV VIEWING TIME AVERAGE DAILY TIME
SPENT USING THE SPENT USING SOCIAL (BROADCAST, STREAMING SPENT LISTENING TO
INTERNET VIA ANY DEVICE MEDIA VIA ANY DEVICE AND VIDEO ON DEMAND) STREAMING MUSIC

10HO2M 4H 12M 3H 33M 2H O6M

Source: Digital 2019 Report - The Philippines https://datareportal.com/reports/digital-2019-philippines

SOURCE: GLOBALWEBINDEX (Q2 & Q3 2018). FIGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16-64. TIMES ARE DAILY AVERAGES, REPORTED IN HOURS Hootsuitem gree
AND MINUTES. NOTE: SOME ACTIVITIES MAY TAKE PLACE CONCURRENTLY. social



TIME PER DAY SPENT USING THE INTERNET
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AVERAGE AMOUNT OF TIME PER DAY SPENT USING THE INTERNET VIA ANY DEVICE, IN HOURS AND MINUTES [SURVEY BASED]
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Source: Digital 2019 Global Report https://datareportal.com/reports/digital-2019-global-digital-overview

SOURCE: GLOBALWEBINDEX (Q2 & Q3 2018). FIGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16-64.
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On an average day...

Intentional
Exposure to Media
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NEWS

2

£

We are assaulted by massive amounts of
content every day, and this has an
influence on us whether we like it or not,
whether we are aware of it or not.
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We need to better curate
the content we receive.
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One of the biggest
sources of content that
affects us is the news.
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We start curating content
and news by being critical
about where its sourced.



Media Bias
Chart
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Activity:
Using the Media Bias Chart

In groups of 10, discuss the Using post its, arrange them where
different types of media and you think they are located on the
news sources commonly Media Bias Chart

accessible to Filipinos
provided in the next slide.

—
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L g G D S S b b b P o

Rappler

Philippine Daily Inquirer
Vera Files

Abante Tonite

Mocha Uson Blog |

facebook.com/Mochablogger
Thinking Pinoy |
thinkingpinoy.net

Pinoy Ako Blog |

pinoyakoblog.com

Get Real Philippines |

getrealphilippines.com

ABS-CBN
The Manila Times

L g g g g o b b b o

CNN

Fox News
Bloomberg
Buzzfeed News
AP News

BBC News
Reuters

Vox

Channel News Asia
The New York Times

25
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NJ

Partner with another group, and
compare your charts and your
process in making your charts.

What parts of your charts are
similar? Which parts differ?
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Empathy
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Think about someone
that you see on social
media

Fill up an empathy map for them
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Empathy
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Find a partner and share
your empathy maps with
one another



SO K OK

KK K KK K KKK

<K K >
Lo

AKuMUuUsta’5 e e O O O
AN AT

>
X




AANSANNNNNAAANNRANANNNNNN

Points to Ponder

* People curate their own social media
experience and that has an effect on the
things we share and say online

* When is curation good? When can curation
be harmful?

38
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The internet is showing us
what we want to see but not
necessarily what we need to

SEeE.

Eli Pariser, Online Democracy Advocate
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We're all in echo
chambers of our own
creation, which makes us
vulnerable to
misinformation.
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When we relate with
others, start with
empathy instead of
judgment.
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A nuanced understanding
of curation means
selecting media useful in
forming our own beliefs
and worldview.
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Form groups with 7-10
people

Collaborate, share, and discuss
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Guide Questions

1.

What is your experience with fake news, echo
chamber, or misinformation?

What are your experiences with teaching or
learning media literacy?

How do you talk about fake news at home?

How might we make our students more critical in
discerning news?

What can you do to promote media literacy
education?

50



The mark of an educated man
Is the ability to entertain a
thought without necessarily
accepting it.”

- Aristotle

51



KKK

0‘0
N N N

<>
2

Mmple Lessons e o=

R N

<K K >

}A
<N¥Ye




AANSANNNNNAAANNRANANNNNNN

Activity

Show samples of fake and real news articles and photos

Analyze media and news articles and sources using the Media Bias Chart

|dentify if the news article are real or fake using a fact verifying tool (e.g.
Snopes.com, Politifact, Google Scholar, etc)

ldentify source of photos using Google Reverse Image Search

Discuss about echo chamber, fake news, post-truth

Reflect on personal media environment using the Social Media Empathy
Map

Share their Social Media Empathy Map in small groups

Write tips on how to curate and fact check the news

Work together to make a Google slides on Fact-Checking
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Activity

Watch a video about fake news

Read the journalists” handbook

Look for fake news in their FB feeds

Discuss indicators of fake news with in small groups

Analyze and fact-check 3 articles

Share their findings in small groups

Write tips on how to fact-check

Work together to make an infographic for fact-checking
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Using it in class:

Ask your students
to create and
research on a list
of various news
sources, both
traditional and
digital media.

Have them use the
Media Bias Chart
to curate these
different sources,
based on the
different
parameters of the
chart.

Use their output as
a starting point for
discussing news
curation, fake
news and media
bias, critical
thinking and
research, etc.
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Sites you can use to
verify news

Google Reverse Image Search
Snopes.com

Google Scholar

PolitiFact

DigitalTayo

and many more...

L i i I i D o

56



AANSANNNNNAAANNRANANNNNNN

gnopes

Submit a Topic Shop Snopes What's New Hot50 FactChecks News Videos Archive AboutUs Randomizer

Misinformation is a real threat. Snopes.com needs your help.

LLLLLLLL w

Your feedback and story tips
are always welcome at
Snhopes.com.
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facebook ) Philippines ~
Dlgltéﬂ TBYO DIGITALVOICES ~ PARTNERS ~ RESOURCES  STEERING COMMITTEE

A better digital
world starts
with us

Working in partnership with experts from across the
Asia Pacific region, Digital Tayo provides accessible
learning modules and resources to build skills for a
digital world. Through Digital Tayo, we want to reach
Filipinos across the country and shape the
Philippines digital community.
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- Inside NewseumED ~ Support NewseumED Book a Visit or Class
N Ews EU M ED Classes & Training Collections Tools News Q SIGNUP Logln

Home = Uncovering How News Is Made E‘o Standards of Learning

@ This Curated Stack is a part of the EDCollection:

Uncovering How News Is Made

Want to trace how news is sourced and shaped? These tools and activities will deepen
your understanding of where news comes from, how it is made, and how the context

of a story can influence its content and impact.

59
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ACTIVITY
What Would You Do? Media Ethics Scenarios

This activity helps students apply journalism standards of accuracy, fairness and clarity in deciding how

to report the news.
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NANNNNNNNNNNNNNNNNNNNNNNNNN

Teaching subjects
VS
Teaching students



NANNNNNNNNNNNNNNNNNNNNNNNNN

Teachers who teach subjects
make sure they cover the
syllabus



NANNNNNNNNNNNNNNNNNNNNNNNNN

Teachers who teach students
keep the larger goal in sight

The success of the learner



Good teachers teach subjects
Great teachers teach students”
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We'd love to

hear your
feedback!

Please fill out the feedback
form
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Salamat!

kumusta@habieducationlab.org
fb.com/habieducationlab
instagram.com/habi_ph




