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LESSON 1

Advocacy and
Making Change
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LESSON 1 ADVOCACY AND MAKING CHANGE
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What if bus stations forced
you to take &

to reach the

nearest supermarket?

N Meta WE THINK DIGITAL: DIGITAL EMPOWERMENT

How might you try to change this?

Are there people you might reach out
to who can help you?

Maybe you have friends with similar
problems. How might you all stand up
for yourselves?




LESSON 1 ADVOCACY AND MAKING CHANGE

J

The desire to stick up for
What Is what you believe in and

Advoca cy? create change.
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LESSON 1 ADVOCACY AND MAKING CHANGE

PROJECT f

L
gMELE Our Mission Our Campaigns Our Work News & Media Join DONATE @

UNLEASHING THE POTENTIAL OF
COLLECTIVE ACTION

At Project SMILE, we believe great things can be accomplished by working
together. Put your ideas into action now.

Project Smile
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LESSON 1 ADVOCACY AND MAKING CHANGE

PROJECTS TAKE ACTION CONTACT US

WE'VE MOVED. VISIT OUR NEW SITE FOR THE LATEST UPDATES.

' KRIS FOR PEACE Hon About Projects Support Contact

_— KRIS (Kristiyano-Islam Library)
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LESSON 1 ADVOCACY AND MAKING CHANGE

Streets
SchoOls

- T

Streets to Schools

@StreetstoSchoolsProject - Youth organisation @® Send Message
Home  About Events Photos More ¥ il Like Q oo
About See all Create post

0 Streets to Schools is a youth — ) o )
organization actively bridging children [& Photo/Video Q cCheckin e Tag friends
and youth in street situations by
amplifying the Global Goals for
Sustainable Development and UN
Convention on the Rights of the Child.
Investing in the young to achieve 2030

and beyond ,- Streets to Schools
~? 2 April 2020-Q

A MUST READ. ESPECIALLY FOR CHILD CYBER PROTECTION. WE

PINNED POST

© Awards and Recognition:

¥ United Nations Population Fund WILL NEVER IMAGINE THE SEEMING HARMLESS DANCING, AT
Kabayani Challenge Fund Winner HINUHUBARAN NA PALA SILA DIGITALLY? Monitor children. It may
¥'Advocates' Choice Award (Inter-Pillar be fun, but consider the harm.

Streets to Schools
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Task 1

What Issues Do You
Have in Your

Community That Are Task 2
Important to You??
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LESSON 2

Building Your
Advocacy Network

Source: This content is hosted by Meta and currently includes learning drawn from youth and media at the Berkman Klein Center for Internet & Society at Harvard University
under a Creative Commons Attribution-ShareAlike 4.0 International license. You can make use of them, including copying and preparing derivative works, whether commercial
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LESSON 2 BUILDING YOUR ADVOCACY NETWORK

“It Isn't You Know,
It's You Know.”
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LESSON 2 BUILDING YOUR ADVOCACY NETWORK

X Activity

What Cause Do
You Care About??
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What is the main message of the campaign?

What platform is the most effective?

Who is the intended audience??

Did your campaign reach its intended audience?
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LESSON 3

Raising Awareness
Through Media

Source: This content is hosted by Meta and currently includes learning drawn from youth and media at the Berkman Klein Center for Internet & Society at Harvard University
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LESSON 3 RAISING AWARENESS THROUGH MEDIA

HolaSoyGerman

Uses YouTube to
share funny stories.

Using Media
for Change

Malala Yousafzai

Uses Twitter to stand up for the

rights of women and young people.
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LESSON 3 RAISING AWARENESS THROUGH MEDIA




LESSON 3 RAISING AWARENESS THROUGH MEDIA

Show Us Media That
Is Inspiring and Could
Help You Spread Your
Message!

5) 5 ©)
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Y% .« .
& Activity o—
_ 5 Activity N—

Create Your Own

Mgdla Content to A Text Post Idea
Ralse Awareness

Around Your Cause

D A Video Idea
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LESSON 4

Hashtags

Source: This content is hosted by Meta and currently includes learning drawn from youth and media at the Berkman Klein Center for Internet & Society at Harvard University
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Advocacy Using Hashtags

Siy

#Hattrick ’ #PisoParaSalLaptop > #UmbrellaRevolution )




X Activity

Find a Hashtag Used

to Promote a Cause Q #PisoParaSalLaptop
Review the conversations with the

hashtag and summarize the discussion



LESSON 4

HASHTAGS

X Activity

N Meta

What kind of content is being
shared using the hashtags?

Are there similar conversations happening
under these different hashtags? Why do
you think this is/is not happening?

Do some hashtags seem to be more
effective than others? Which ones? Why?
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X Activity

Create Your Own Create a Hashtag

Hashtag!

Design an Image, Infographic,

Select an issue that is important Meme, Chart, or Graph

to you and create a hashtag for it.

Strategize How You Can Spread
Your Hashtag

< BoU
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LESSON 5

Time for Action!

"
@

e oy sEme e SEER 2 SSUe  Gamey 0 S
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Source: This content is hosted by Meta and currently includes learning drawn from youth and media at the Berkman Klein Center for Internet & Society at Harvard University
under a Creative Commons Attribution-ShareAlike 4.0 International license. You can make use of them, including copying and preparing derivative works, whether commercial
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LESSON 5

N Meta

TIME FOR ACTION!

'-'\J)

LTAYO

AWARDS1B

THE 18TH SEARCH FOR THE
TEN ACCOMPLISHED YOUTH ORGANIZATIONS

2 ¥

Tayo Awards
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LESSON 5

N Meta

TIME FOR ACTION!

ﬁ Q, Search Facebook
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WE THE
YOUTH

VOTE

#40MStrong #MasMaramiTayo

We The Youth Vote

@wetheyouthvote - Non-profit organisation

© Send Message

Home About Events Photos More ¥ i® Like Q
About See all Create post
ils 5,162 people like this

=)
D

|&d Photo/Video Q@ cCheckin & Tag friends
5,698 people follow this

Typically replies within a day
Send message We The Youth Vote

25 February at 21:26 - Q

wetheyouthvote@gmail.com o
Democracy is in your hands.

Non-profit organisation - Youth Vote for the Philippines you want.

organisation Register now! It's not too late. @

hit llirahictra

+ © & -

We The Youth Vote
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LESSON 5

N Meta

TIME FOR ACTION!

Youth Strike 4 Climate
Philippines

@youthstrike4climatePH - Environmental © WhatsApp
conservation organisation

Home  Photos Events Live More ¥ il Like © Message Q oo

About See all Create Post

€@ Our house is on fire and we must sound
the alarm! We will inherit the Earth and
we will not accept a dead planet! This is
why we strike. The broadest alliance of
young Filipino climate advocates & the
leading youth climate movement in the
Philippines.

|Q Photo/Video Check In Se Tag friends
[

PINNED POST

@ Youth Strike 4 Climate Philippines .

0 Youth Strike 4 Climate Philippines, one 2 December 2020 - Q

of the pioneer, youth-led climate

B P LA PNICLAARMIRS /AN LA AL IV AATS LI
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+ © &

— Youth Strike 4 Climate Philippines
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Design Your Own Community

Advocacy Campaign

N Meta WE THINK DIGITAL: DIGITAL EMPOWERMENT



LESSON 5 TIME FOR ACTION!

XX Activity

Design Your Own
Community
Advocacy Campaign
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What is the issue you
want to address?

What community does

this affect?

Is there a pop culture
character you would like
to use for your campaign?
How so?

Who will be in your

support network?

How do you want to
address this issue?

What media platforms
will you use to raise
awareness around your
cause? In what ways?

What hashtag would you
create for your campaign?

What is the timeline for
your campaign?

28



LESSON 5 TIME FOR ACTION!

My Advocacy
ampaign:
Sharing Session
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LESSON 6

Exploring Your
Personal Values

©

B I

Source: The Greater Good Science Center studies the psychology, sociology, and neuroscience of wellbeing and teaches skills that foster a thriving, resilient, and compassionate
society. The GGSC is unique in its commitment to both science and practice: Not only do we sponsor groundbreaking scientific research into social and emotional wellbeing, we
N Meta WE THINK DIGITAL: DIGITAL EMPOWERMENT help people apply this research to their personal and professional lives. Learn more: https://greatergood.berkeley.edu/ 30
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T

What Are Your
Personal Values??

Your personal values
are core to your
purpose in life. The
things you believe In

and value deeply are
likely to shape the
aims that give your
life purpose.




LESSON 6 EXPLORING YOUR PERSONAL VALUES

& - Why are these particular values so important
& ACtIVIty to you? What do they say about the kind of

person you are?

Exploring Your
Personal Values

How do they influence your daily life?

How do they relate to your long-term plans?

Do they influence the way you hope to leave
your mark? If so, how? If not, why not?
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X Activity
Reflect on whether this

Reflection exercise confirmed your
sense of purpose, or If you
weren'’t sure of your purpose,
did it give you any clues or

Insights into what your

purpose might be?
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